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The Indy Lights Presented by Cooper Tires series represents the final step on
the Mazda Road to Indy and the final training ground for drivers before
graduating to the Verizon IndyCar Series.

0 A stateof-the-art new car is being introduced for the 2015 season,
complete with paddle shifters, pudio-pass and safety components
meeting INDYCAR and FIA standards

o Drivers receive ample seat time (180 minutes +) on event weekends,
meeting or exceeding other series around therld

0 Mazda named Official Engine partner of Indy Lights

0 2015 series champion receives guaranteed three race scholarship to thp2
Verizon IndyCar Series :

o This scholarship includes a guaranteed attempt to race the 2016
Indianapolis 500

o Series is sanctioned by INDYCAR

o Indy Lights events are primarily run in conjunction with the Verizon
IndyCar Series

o Team and driver prize package worth over $1.5 million
o0 10 event weekend, 16 race schedule confirmed for 2015 season

Unparalleled access to Verizon IndyCar Series teams, drivers and partners
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The Mazda Road to Indy is the official driver development

program of INDYCAR and features a clear, defined path for drivers,
teams andpartnersto advance tahe VerizonindyCar Series and
Indianapolis 500.

o Driversfollow series path of USF2000, Pro Mazda and Indy
Lightson theirway tothe Verizon IndyCaseries

0 Scholarships totaling over $2 million available for series
champions to advance throughout the system

o Compete on the same tracks and on the same weekentiseas
VerizonindyCar Series

o Drivers take part in comprehensive @ffick business training
program- the Mazda Road to Indgummit

o Drivers have opportunities to interact with Verizon IndyCar
Series drivers and teams

0 Recent graduates of the program include Gabby Chaves, Sage
Karam, Jack Hawksworth, Josef Newgarden and James
Hinchcliffe
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Making its debut in 2015he Dallara H15 will offer the latest in safety, technology and performance
while providing a coseffective platform for our teams:

o Constructed by Dallara Automobili

o Highest performing racecar in its class
o 450 HPMazda/AERurbocharged engine, capable of running the entire season without rebuild
o 50 HP pustio-pass for high speed overtaking
o Cosworth steering wheel with integral display

o Full integrated paddle shift technology

o Quality, high performance Cooper Tires

o Patented Motegivheels with technemesh design
O5NAOGSNRE aSFd FAGA LyRe [AIKGA FYyR
0 Meets INDYCAR standards in chassis penetration and coc
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o0 Patented Serviceable Braille Carbon Fiber Lithium lon Bat
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Champion Receives

$750,000scholarship towards the
Verizon IndyCar Series with three
guaranteed races including the
Indianapolis 500

Sholarship plus added value
package totaling588,000t0
advance to Indy Lights

Sholarship plus added value
package totaling378,600t0
advance to Pro Mazda

Gabby Chaves

Spencer Pigot

FlorianLatorre
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The Indy Lights series has launched a worldwide marketing and
recruitment strategy. Elements of this program include:

o Creation of Roadtolndy.TV
0 Behind the scenes look at Mazda Road to Indy program
o0 Exclusive content not shown anywhere else
o0 Features atrack and studio recaps of the latest news on
drivers, teams and partners
0 Social media campaign highlighted by over 90k followers on
Facebook

o

Advertising campaign in Autosport Magazine
o Campaign ran through September of 2014
o0 Targeted ad placement in print magazine
o Strategic Autosport.com home page takeovers following top
European events
0 Leaderboard ad and link placement on Autosport.com

0 RACER Magazine campaign (Official Partner)
0 Halfpage ads based around each of the MRTI series
0 Advertorials about each series throughout the season
0 Expanded editorial content and driver spotlights

o

Partnerships with racing series and organizations around the world

Partner Activation and Promotion
o Cooper Tires social media initiative
0 Hashtag contest involving drivers and teams
0 Has generated over 22.5 million impressions Maythay
2014

o
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The Indy Lights series has launched a worldwide marketing and
recruitment strategy. Elements of this program include:

o Additional Advertising Programs
0 RaceCaEngineering Magazine
0 EFormulaCarNews.com

0 Sample Ads Below:

THE FINAL STEP 0N
THE ROAD TO INDY

Multi -purpose Ad Multi-purpose Ad

[ A IEH T

Autosport Magazine Ad
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